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SERIES
INTRODUCTION

ConGo is a fictitious internet-based, e-commerce
enterprise and the title of our series.

ConGo (like other river-named e-commerce
enterprises) is a massively successful,
always-expanding operation that sells anything and
everything, to anyone. But most importantly, ConGo
never loses sight of its true product: convenience.

ConGo (the series) follows an ensemble of college
students as they navigate the company’s “summer
sales” program, a program that sets loose a ragtag
force of door-to-door salespeople peddling the
ultimate convenience: your wishlisted items offered
right at your doorstep. Our ensemble stumbles
through the oddly distinct “bro” culture dominating
the summer sales program, until they stumble a bit
too far, when they discover that ConGo’s predictive
algorithms are being used to enter a whole new
world of competition: the black market.

Fun, heartwarming, and just a little dark, ConGo is
an ode to the ensemble comedy powerhouses of the
past twenty years with a careful mix of Black
Mirror-like uncertainty guiding its exploration of
e-commerce and our future in an increasingly
data-driven world.

BACKGROUND &
INSPIRATION

The initial concept for ConGo was inspired by our
exposure to popular summer sales programs during
our college years in Utah. These programs
consistently promised college students “six-figure
summers” for just three months of selling products
like solar panels, pest control services or expensive,
warranty-backed knives. While it seemed innocuous
enough, if not a tad hyperbolic, the culture
surrounding these summer programs painted a
unique picture: college kids with leased muscle cars,
over-indulgent retreats in the desert, self-help
enthusiasts pushing their “always grinding” mindset,
pseudo-intellectual investment pros parroting
Buffett-isms. In other words, a culture too ridiculous
to leave untouched.

More inspo: @aptivesales / @the___grit / @hawxsalesofficial

STORY & STRUCTURE

We envision ConGo as a plot-driven, multi-season
comedy series with each season consisting of
roughly ten half-hour episodes (other than the
hour-long pilot). The overarching series plot revolves
around the ensemble’s discovery of ConGo’s
involvement in the black market and consists of five
general stages:

Introduction to ConGo and the summer
sales culture,

Discovery and initial exploration of
ConGo’s algorithm-led black market
dealings,

Moral conflict and dissonance in
reconciling own involvement in lucrative
black market dealings,

Personal and consequential aftermath
of black market dealings,

Ensemble-led dismantling and exposure
of ConGo.

MAIN CHARACTERS

Tom Winters

Kind-eyed and even-keeled, but probably a bit too
even-keeled for a junior at UCSB who’s already
declared four too many majors. Tom’s aimlessness
has him wondering if he let all the benefits of college
pass him by, or if college never really had many
benefits to begin with. Instead of a needed
soul-searching session, we find Tom doomscrolling
LinkedIn, recklessly hoping for a miracle internship
to appear. One that somehow fulfills his Economics
internship credit and fully fills his empty,
college-drained pockets. He sounds fun, right? But
we all know a Tom. And for some reason, they’re one
of our best friends, because we know what they’re
capable of.

(continues on back)



